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1. What factor has the most influence in how we think 

about global warming and our motivation to act to 

reduce carbon emissions?  

 

 a) potential to save money on energy costs  

 b ) awareness that the 400 ppm  threshold has been 

passed  

 c ) what our family and friends think  

 



2.Are people with higher levels of 

science literacy more concerned 

about climate change?  

 



3.What group of Americans reports 

taking the most steps to save energy?  

 



4.What segment of Republicans think 

that candidates who deny climate 

change are "out of touch"?  

 

 



5.Who did 17% of Americans say 

influenced them to be more engaged 

in and concerned about climate 

change last year?  

 

 



ÁManufactured uncertainty reduces 
solutions conversation 

 

ÁNeed to convey risks of and prepare 
for extreme weather 

 

ÁGrowing impression that mitigation 
alone is insufficient 

 

 

 

 



MAJORITY ACCEPTANCE  
55% say effects of global warming have already begun.  
 
Up from 48% in 1998, yet down from 61% in 2008. 
 

MAJORITY CONCERN 
55% personally worry a great deal about global warming. 
 
Majority concern since 1989, down from peak of 72% in 2000. 
 
 

PUBLIC OPINION 

(Gallup 2015) 



CONFUSION ABOUT SCIENTIFIC CONSENSUS 
Only one in ten understand that more than 90% of 
climate scientists agree. 
 

LOW PRIORITY 
38% say global warming is a top policy priority (ranked 
second to last).  
 
 

PUBLIC OPINION 

(Yale/GMU 2015, Pew 2015) 



Waking up to Impacts 

 

Å 59% say weather is getting 
worse. 

Å 70% personally experienced 
extreme weather. 

Å 80% seeing changes in 
seasonal weather patterns 

PUBLIC OPINION 

(Yale/GMU 2013, ecoAmerica 2012) 



Å 85%    άtǊŜǇŀǊŜŘƴŜǎǎέ ƛǎ ǇǊŜŦŜǊǊŜŘ ŀǇǇǊƻŀŎƘ ǘƻ   
        addressing climate change         

Å 82%     Should prepare before damage occurs         

Å 71%     Willing to take action to prepare                    

Å 60%     Preparing for global warming will create jobs  
       

 

 

 

 

 

AMERICANS WANT TO PREPARE 

(ecoAmerica 2012, Stanford 2013) 



ÁòAdaptationó  

  ð sounds natural and gradual  

ÁòMitigationó  

 ð public is unclear of meaning  

ÁòResilienceó  

  ð can imply maintaining status quo  

 

 

 

 

 

Terminology 



Why is climate 

disruption so difficult to 

communicate about?  



 
1. Not me, not here, 

not now 
 

 
 

 
 
 
 
 

  
 
 

BARRIERS 


