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The time has never been more
urgent for environmental
advocacy. Climate change,
biodiversity loss, and social
inequity are creating an
increasingly unstable and
impoverished world. The

magnitude of the problems
we face demands systemic
changes to our economy and
way of life, and science and
education alone are not
sufficient to bring about those
changes.

Clara Fang

Center for Climate Preparedness & Community
Resilience Graduate Assistant & Organizer of the
Environmental Advocacy Webinar Series




Local Solutions for Strong Communities

... a series of online courses focused on the fundamentals of climate change resilience.

http://www.communityresilience-center.org/climate-change-resilience-series/



http://www.communityresilience-center.org/climate-change-resilience-series/

Local Solutions for Strong Communities

... a series of online courses focused on the fundamentals of climate change resilience.

ESP 5100: Policy Advocacy: Climate

September 8 — December 1, 2020

o
1

Instructors: Abi Abrash Walton & Clara Fang

http://www.communityresilience-center.org/climate-change-resilience-series/



http://www.communityresilience-center.org/climate-change-resilience-series/

Webinar Logistics

Everyone should be connected via Audio Broadcast upon entering
the webinar. You do not need to call in & you are automatically
muted

The presentation will be recorded and posted to the Antioch
CCPCR web site within one week

Please submit any questions you have for the presenter in the Q& A
section

If you are having frouble with any aspect of the broadcast, use the
Chat section to message the Host directly



Presenter: Jack Zhou

Jack Zhou produces and manages the Climate
Advocacy Lab’s social science-informed resources
for their webinars, workshops, and other outreach.
His research interests include motivated reasoning,
framing effects, and political polarization. In other
words, how people think about climate change,
how they process information on the issue, and
what gets in the way. Prior to joining the Lab, he
worked as a postdoctoral associate in energy
policy and survey methods. He received his B.S.
from UC Berkeley and a Ph.D. from Duke University.




Presenter: Eric Fine

As the YPCCC's Project Manager, Eric Fine
supports advocacy organizations to optimize and ‘
innovate on their campaigns by leveraging public

opinion research and data tools. He also

collaborates with groups who are studying public
perception in Latin America. Prior to YPCCC, Eric

was an outdoor educator taking people on

expeditions throughout the Americas and Europe.
Watching glaciers recede in Patagonia over ten

years inspired him to pursue a Masters of

Environmental Science at Yale's School of Forestry

and Environmental Studies. )




fighting for the health of our kids in
the face of climate change and
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Research in Climate Advocacy

Jack Zhou, Ph.D.
Climate Advocacy Lab
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My background

* BS from College of Natural
Resources, UC Berkeley

 PhD from Duke Nicholas School of the
Environment

» Postdoc work in survey methods,
science policy communication

 Social scientist at Climate Advocacy
Lab since July 2018
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The Climate Advocacy Lab

Our (awesome!) members

Workshops & Webinars

C CLIMATE
oTRUTH.org

Field Test Comparing Pro-Solar
Messengers on Several Channels
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Research &
experimentation

_g CLIMATE Weicome, Nathan About Contact + Myl

fBXOCACV *Exploring how to beter engage the gublic on climate change.”

LAB COMMUNITY ASK AN EXPERT

RESOURCE LIBRARY

INTERACTIVE TOOLS

CLIMATE CAMPAIGN TOOLS 4

LAB WELCOME VIDED

New to the L25? Find out what it's a

W\ jcking here ta take 3 virtual tour.
o

YALE CONFERENCE VIDEOS

Click here to view videos from last fi
on "Building the Public and Political

YALE CLIMATE OPINION MAPS FOR Climate Action."

STRATEGISTS

interactive U.S. mapping of c

N
How do we get off fo

when we've always f
change? NEw!

NATHANAEL ORNSO8, GRIST

Online platform & alerts

Helping the climate community build grassroots power and win through evidence-based advocacy.
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Our community

Our (awesome!) members
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» ~3,000 advocates, organizers, social
scientists, data analysts, consultants, and
funders from all 50 states, working across the
climate and clean energy space

« 247 social scientists working in academia
and the private sector

» Most represented:
* Yale, Michigan, UCSB, George Mason,
NCSU

11



Webinars and workshops

* In-person workshops for organizations
and coalitions — and everyone in
between

* Monthly webinars, skill-shares, and
peer learning exchanges offered by
(and for!) other Lab members, as well as
Lab staff

Trainings

7 CLIMATE
& ADVOCACY 12
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Research and Experimentation

CLIMATE
oTRUTH org

May 31, 2016

Field Test Comparing Pro-Solar
Messengers on Several Channels

Summary

This test sought to ine if a or a solar worker messenger
was more effective in convincing either NV residents or US residents to sign a petition in
support of solar nel-metering palicies. Test results were incenclusive, but our report
points to significant shortcemings of Facebook Ads for validating message tests, and
points to suitable alternatives

Campaign Background

Last fall, Nevada's Public Utility Commission was considering a proposal from the
State’s dominant Utility to hike electricity rates for owners of rooftop solar systems. If
passed, the proposed rates would severely limit the growth of rooftop solar installations
in the state.

Our project objective was to recruit Nevada residents, and those already engaged with
US climate advosacy groups, to sign a pefition to the Nevada Public Utility Commission
apaosing the new rates. In addition, we wanted to increase parlicipation by our
supporters in a patch-through system that facilitated direct phone calls to the NVPUC.

Initial Test Design

Our beginning is was that 1t rates with i by
hormeewners and selar industry werkers would result in higher rates of engagement than
typical appeals issued by our staff. We based the hypothesis en evidence drawn from
respanse to recent email and social media campaigns where we saw higher
engagement rates en content featuring pecple direclly impacted by climate change such
as fiood and wildfire survivers.

Our next slep was to scan the Climate Advocacy Lab network for contacts that could
help us set up a rigorous test We set up a call with Dr. Gabriele Wong-Parodi of

R+E
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« Support for organizations testing innovative
approaches to public engagement on climate

« All the results are shared back with the Lab
community to increase our collective knowledge
about what’s working — and what isn’t

s



Online platform & weekly newsletters

11 CLIMATE Helping the climate community build grassroots power
ﬁADXOCACY and win through evidence-based advocacy.

RESOURCE LIBRARY

UPCOMING TRAININGS f LATEST LAB ALERT
Monthly Webinar: Making The Most 0f Bi-Weekly Lab Up
Your Climate Advocacy Lab Membership at home: State la

Are you new to the Lab, or would like a refresher? Looking to on c"mate Ieadﬂ
utilize it more effectively in your public engagement work? This

monthly webinar... Conferences happen all th

CLIMATE ADVOCACY LAB | 08/08/18 Environmental Leaders Col
*PRIVATE

CLIMATE CAMPAIGN TOOLS 0 Will for Climate

%, *PRIVATE
YALE CLIMATE OPINION MAPS FOR STRATEGISTS % EMMA HUTCHINSON, CLIMATE NEX
Interactive 11 S _manning of climate aninions Bateioot i o gon gt

Online platform + alerts
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them, but partnerships bef

 Public-facing and members-only versions —
be sure to sign in!

« Weekly updates, sent out every Thursday
 Sign up to receive push alerts when we

add resources related to topic or
geographic areas of interest
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Ethos

* Promote evidence-based advocacy
« Spread a culture of learning (and sharing)

Consider
the
' evidence...

Why + how
we plan
(evidence-

based)
campaigns

Why evidence-based advocacy?

C LI MA E ; H - H ;
l Helping the climate community build grassroots power and win
é ADVOCACY

through evidence-based advocacy.
LAB
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Mission alignment and complementarity

* Broad shared goal: Tackle climate change

« Academics: Production of generalizable knowledge
via theory building and testing (e.g., how do social
norms shape behavior?)

« Advocates: Answering a specific practical question
(e.g., how to reduce the rate at which volunteers drop
out from the organization)



Evidence and
tools to

support
climate
advocates
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ia

Public opinion research

Social science research

Data and analytics

Experimentation

Case studies

17



Advocacy in conversation with research

2019 Research +
Experimentation
convening (Oakland) &

2017

Sustaining 2020 Research +
Movement Experimentation
Momentum and convening (virtual)
Building

Political Power

workshop

(Santa Barbara)
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Applying theory and data to advocacy

Using YCOM public opinion data and social norms messaging to
overcome personal barriers to action and increase feelings of

agree we should do more to fight climate change, including a
WE A YRR RG] [Te=14EX However, U.S. oil and gas

" production is poised for an expansion that will be unparalleled

Nicholas, WV

Treatment Effect: +25 percentage
ints

efficacy
States s
Congressional 28
Districts
Metro Areas 24
[ Counties | @!& Oil Change International
£ b Sponsored * Paid for by Oil Change International
i £ ou’re not alone. A growing number of Texans (now 71%!)

(+8 above national avg.)

71 CLIMATE
& fyocacy Yale Climate Opinion Maps for Strategists, Oil Change International



FEATURE

Review and synthesize literature &

EVIDENCE-BASED
INSIGHTS

Getting our volunteers, campaign targets, and communities to take
meaningful actions can be difficult. Check out these tips from social
science that may make the difference between action and apathy

Ll ﬁ@

THE YOUTH...BUT WHO ARE THEY REALLY?

» Talkin’ ‘bout my generation. When we talk about youth, we usually think
of two generations: Millennials and Gen Z (or “Zoomers”). Millennials
were born from 1981-1996 (ages 24-39), coming of age during 9/11 and
the Great Recession; Zoomers were born from 1997-2012 (ages 8-23),
shaped by powerful forces like school shootings, the climate crisis, and
the current push for racial justice.

Like a real-life Benetton ad. Millennials and Zoomers are more racially
diverse across their generation than their elders, with Gen Z being the
least white generation on record. This racial diversity, along with greater

Use language that
empowers your base.

We are not logical.

Efficacy is essential.
. . faces 1o We are psychological.

SOCIAL SCIENCE FIELD GUIDE

Research insights for climate campaigners

Deol:le 0 a?e are, in fact, challenging, it

s better to acknowledge ther discomfort
For particularly difficult asks, like meeting
policymakers — which can be unfamiliar

iple:

- the belief that their voice will be heard

- believing that acting together is mare
eHfective than acting alone, 2nd

- that the solutions we're pushing for wil
solve the problem.

importance of th

change commurnication is still evolving,

a5 shown that pairing emotional

appeals with clear, understandable, and
Egrngnai: sctions is | ely lhe bestway

exposure to minority cultures and voices, partly explains why youth
activists are so invested in racial justice and climate justice issues.

It's not Tron but it's close. Millennials grew up and developed alongside
the internet and personal electronic devices; Zoomers, meanwhile, have
lived their entire lives connected online. You may have heard youth
described as “digital natives,” individuals who live entirely at ease with
their devices, social media, and the power of the world wide web.
However, youth audiences also understand the vagaries and limitations
of the internet, and are among the savviest consumers of digital
information.

YOUNG & POLITICAL

« A silent plurality. By the numbers, Millennials and Zoomers make up the

hinnact hinnlk nf alinihla uatarc in 202N arrAnintinn far naarlu AN% Af tha
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Co-produce original research
/\l CALIFORNIA

JUSTICE ALLIANCE
Fight Back Against Big Oil Protect Community Health

SCORECARD 2018

Our ninos need clean electric
school buses
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Facilitate researcher-advocate collaborations

Webinar: Researcher-Advocate Collaborations Peer Learning

Exchange

Climate Advocacy Lab ] 12/03/18

For researchers, partnering and collaborating with advocacy organizations offers
a variety of benefits: access to novel data and populations, increased grant
prospects, networking opportunities, and the knowledge that their work is making
a difference. But how do such opportunities arise and how should you navigate
the various choices regarding expectations, trust, equity, and data ownership?
During this peer learning exchange, Lab members who have performed and

facilitated this type of collaborative research (from both sides) will share their
experiences and insights -- and we hope you will bring yours, tool (Registration
restricted to social scientists only, though a recording will be available for all Lab
members afterwards). Featured panelists:

Also check out research4impact (r4impact.org)

7 CLIMATE
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Ways to plug in

e Join the Lab!

 (Learn how to) collaborate
with advocates

« Consider ways you can
assist advocates with their
work and mission

» Establish clear
expectations on
resources, timeline, and
communication

* Report back!

7 CLIMATE
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Thank you!

Drop me a line at jack@climateadvocacylab.org
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CLIMATE CHANGE IN THE AMERICAN MIND
AuGusT 19, 2020
RESEARCH AS CLIMATE ADVOCACY
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CJ When poll is active, respond at PollEv.com/ypcccl
= Text YPCCC1 to 22333 once to join

Which of the following comes closest to your view?



A Majority of Americans Think Humans

Can Reduce Global Warming
- But few are optimistic that we will -

Which of the following comes closest to your view?

Humans can reduce global warming and
Global warming isn't happening (9%) we are going to do so successfully (6%)

Humans can't reduce global warming,
even if it is happening (14%)

Humans could reduce global warming,
but it's unclear at this point whether

Humans could reduce global warming, we will do what's necessary (49%)

but people aren’t willing to change their
behavior, so we're not going to (22%)

Which of the following comes closest to your view?
March 2018. Base: Americans 18+ (n=1,278). o Chimate Change --1‘ CENTER for CLIMATE CHANGE

Communication COMMIUMIC &TION



Global Warming’s “Six Americas”

Alarmed Concerned Cautious Disengaged Doubtful Dismissive
< »
Highest Belief in Global Warming Lowest Belief in Global Warming
Most Concerned Least Concerned
Most Motivated Least Motivated
N - = _‘\\ h
\*?' ko] % f 235
| i T tam" \ﬁ:&a
Jillarmed @f—?ﬂctrn-ﬂd (‘fa atious @m ;,’d I@-}ulut‘ful

vaL [ BROEREL 54 B 4~ Gecrge Mason Linkrersity
llustration by Michael Sloan C GimaicChange (@) | St S et



CJ When poll is active, respond at PollEv.com/ypcccl
=1 Text YPCCC1 to 22333 once to join



Global Warming’s “Six Americas”

Alarmed Concerned Cautious Disengaged Doubtful Dismissive
November
= 1,303
>
nghest Belief in Global Warming Lowest Belief in Global Warming
Most Concerned Least Concerned
Most Motivated Least Motivated

. '+ o o7 -4:: G Mason Lnivers
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Most Americans "rarely"” or "never" discuss
global warming with family and friends

® Often/Occasionally (%)
® Rarely/Never (%)

100%
73 73 74
50%
00/ NOV JAN JUN MAY NOV MAR SEP APR NOV APR OCT MAR OCT MAR NOV MAY OCT MAR DEC APR NOV  APR
b f | ' ' ' ' ' | ' ' | I
2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

Climate Change CENTER for CLIMATE CHANGE
April 2020

How often do you discuss global warming with your family and friends? YDA S
Communication COMMUNICATION
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Americans Underestimate How
Many Adults in the U.S. Think
Global Warming is Happening

General U.S. Population

Perception of what % of the U.S.
Population Thinks Global
Warming is Happening

April 2019. Base: U.S. Adults

VAL_E PROGRAM ON GEORGE MASON UNIVERSITY
Climate Change CENTER for CLIMATE CHANGE
@ Communication COMMUNICATION
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Liberal Democrat
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BA or Higher Education

~

18-34 Years

Americans Underestimate How N
Maﬂy AdUItS |n the US Thlnk Moderate/Conservative Democrat
Global Warming is Happening

~
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Some College Education
General U.S. Population

35-54 Years

Perception of what % of the U.S. —
Population Thinks Global e
Warming is Happening 55+ Years

Moderate/Liberal Republican
Independent (Non-Leaning)
High School or Less

April 2019. Base: U.S. Adults

Evangelical

6u|u9ddgHg|5u|ngM|gqo|9,{gSA”gmgV

o
-3

Live in Rural Area

‘ YAL_E PROGRAM ON GEORGE MASON UNIVERSITY Conservative Republican
Climate Change CENTER for CLIMATE CHANGE
Communication COMMUNICATION



Leveraging Social Norms

\ Alliance for Climate Education o
Sponsored - Paid for by Alliance for Climate Education - @
77% of Americans want climate education in schools. We have everything
you need to bring climate science to your students.

THAT'S NEARLY & IN 10 ADULTS WHO SAY
STUDENTS SHOULD LEARN ABOUT
CLIMATE CHANGE AT SCHOOL.

OURCLIMATEOURFUTURE.ORG

Free climate lesson plans ¥

Our Climate Our Future is a no-cost, award-winning climate Sign Up
education video collection created by Alliance for Climate

Education. Sign up today.

Q0@ 13« 2.6K Comments 6.7K Shares



About One In Three Americans Would Join, Or Are
Already Participating In, A Campaign To Convince Elected Officials
To Take Action To Reduce Global Warming

W Participating now  m Definitely would  m Probably would

100%
66
50%
4 39
23
. H
" H ; iL
Tatal Dem Ind Total Rep Lib Mod/Con  Lib/Mod.
Nm:rmans D D R R

How willing or unwilling would you be to join a campaign to convince elected officials to

take action to reduce global warming? YALE FADSASM N GHEHGE MASON LIVERSITY
Climate Change ™= CENTER for CLIMATE CHANGE
Movember 2019. o Communication a COMMUMICATION



YALE PROGRAM ON

3 Climate Change

Communication

Cewurscunr Thank you!
Feel free to reach out
eric.fine@yale.edu

@YaleClimateComm

. .. Yale Program on Climate
www.climatecommunication.yale.edu Change Communication



Questions?




Enhancing Opportunities for Socially Vulnera
Populations to have “a Seat at the Table”

Thursday, September 17, 2020 - 12:00-1:15 PM ET

While all people living in the United States are affected by
climate change, some communities and some populations
are more vulnerable to changing climate conditions than
others. Extensive research here in the United States and
across the world points to populations of concern including
those that are low-income, people of color, immigrant
populations, people with limited English proficiency,
Indigenous people, older and younger adults, people with
disabilities and compromised health and mental health

conditions, and others. Presenter: Presenter: Lisa

Jeanne Herb Auermuller

@) U.S. Climate ANTIOCH UNIVERSITY NEW ENGLAND
d? Resﬂlence A l l | Center for Climate Preparedness

WEATHERING
CHANGE

Toolkit and Community Resilience



The Power of Nonviolent Direct Action:
Using Civil Resistance to fight Oppression

Wednesday, September 23, 2020 - 12:00-1:00 PM ET

In this workshop, participants will explore the history of
nonviolent direct action (NVDA) through civil resistance
and civil disobedience. Participants will learn the
different steps needed to engage in NVDA through your
campaigns and grassroots organizing. We will work
through the different types of NVDA seen throughout
history and in the current uprising along with the
successes and challenges. Participants will have fime to
think through their own NVDA plans and how to be more
strategic with their demands through a NVDA lens. Presenter: Dominique Thomas

§ Association for Environmental Studies and Sciences

NEW ENGLAND

Environmental Advocacy Webinar Series


http://www.communityresilience-center.org/environmental-advocacy-webinar-series/
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